
SEO mark-up 
 
The inbound marketing efforts in red include  
SEO best practices I incorporated in 
RLCommunities.com, none of which were used 
prior to my updates.  
 
The end of the document includes Facebook  
screen shots to illustrate ideas I brought to 
their social media efforts. 

 
Meta tag optimization 
 
After researching industry sources and Google  
trends, I determined senior living is a popular 
search term for people looking for retirement  
communities. With my changes, RLC  
communities placed highly in organic Google results  
(page 1, 4th entry) for their respective locations,  
such as this one in Bartlett, TN. My efforts improved  
WordPress SEO rankings from non-existent to "good"  
throughout rlcommunities.com. 

 
Headline, alt tag, file name and  
call out optimization 
 
Arrows indicate places where short & long-
tail keywords words are incorporated into 
headlines and call outs. I also established 
SEO-enhanced naming conventions for all 
images and PDFs added to the site and 
added alt-tags for better SEO results. 



	
   	
  



	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
   	
  



	
  
	
  

Social Media Examples 
 
Enhanced lead generation on Facebook 
 
I introduced new elements to RLC's 
Facebook posts to: 

• Increase overall traffic 
A dessert contest among active 
communities significantly increased 
traffic and likes  

• Drive traffic back to website 
Especially when communities were in 
the development stage, posting links 
back to the web site gave visitors an 
easy opportunity to click and learn 
more. 

• Increase awareness of communities 
in other cities & states 
RLC competes with several national 
companies, yet their own network of 
communities wasn't as well known. 
By posting links to a company-wide 
newsletter I produced, visitors or 
residents at one community could 
click to learn more about other 
planned communities and those that 
had recently opened. 


